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201 - GC07: MARKEtING MANAGEMENT 
(2~ "P~t~°&n) (Semester-II) 

Time: 2 ½ Hmm,} 0 (\~-/ 
Instructions to tlte candltiatls: ~ V 

/Max. Marks: 50 

I) Draw neat {j~led df!!.:ifram whenever necessary. 

2) Figures t~~ ght if!J!kate full marks. 

3) Attemn.f'yj//' ques1ions. "' '" '-~ \~ ,. 
' ' ~ . 0; 

QI) Solve any f~ e ·questions: 
'\•' 

a) De-i_me a 'Brand'. 

b) 

c) 

' -- , 
Enlist different levels of product.,.:~.,, , t"/ ~ 
Memories concept of 'Marketin~~aRI\~ 

~ ' , 'I 
D 11 d £" • • .f:' I =·'- '\ . '> ....... eca. enmton 0.1 sa es ~ ormotion,..,' 

·"' ' <,,.., 

[10) 

e) 

f) 

What are 2 parties invQ~ in ~arichise agreement. 

A newly launched ~ urf!~~~s sets price higher than other establish­
. / 

ment in the area which pf!ping strategy is used by the restaurant. 

g) 

h) 

I\ ,J 

Define test marketing:'j ' .,, 

Memorise concept of marketing audit. ~ ('\, .,,; / 
h " ,:---. 

' ' ,. "\ 
~--1, ' , 

\.., \ ' "' ,...., " .'- \ 
/~' ,,.., ' " 
"> .,,\"' Q2) Solve any two: 

a) 

b) 

c) 

Differentiate between push & Pull strate~ ::-.. ' 

~'r ' 
Compare & contrast advertising vs ptfbljcity, . . --':- · 

I 
"', 

Compare & contrast advertising vs persona'l selling. o~ 
/ \ -,, ,. 

[10} 

P.T.O. 



[10] 
Q3) Solve any one: • & selling 

ny manufactunng a) Design suitable distribution channel for a compa 
'LCD TVs'. ~ . 

~. ufacturing & selling b) Design suitable distribution clfannel for a company man 
I'\-,. 

'Hair oil'. ' , , ' ~~ 
t "\ ";' 

l,..../ ~ 
' ) .C"\I [10} Q4) Solve any one : , ~ 

a) Formula~ o~~ n Mix for a religious serial to be launched on 'Sony 

TV' .~ k, 
b) Fo~~ at~~J>romotion Mix for a new online job portal in India. 

' n7'-V ~- ~ 
Q5) Solve an~~~: ~ [10} 

a) De-sign a marketing plan for a company launob'.j.~ g a new jewellery chain 
ofretail. ~ ':")'",/ 

b) Design a marketing plan for a ~~nyr6lf'ering 'Fashion retail brands'. 
, .. ) f"-\'I 

16118)-21 

~ ~ "''/ 
• ,$ ~(,;,'~ 
-~·,. 
0 . ,'.. 

""" ('°\ 7'-"",, '/ ::.._). 
I\ :' 
~ 

" 
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201- GC- 07: l\1AR{<ETING MANAGEMENT 
" (20 J 9 P.~ ten!) (Semester -11) (Revised) 

Time : 2½ Hours/ 
/11str11ctious to r!,e caudfd(lfc s: 

I) Drall' 11,•ar '4/'t •'ed rlid}fmm.,· wlu•1w1,er lll'C<'-"S"'}'· 

2) Figures ''+t!li.Ji.' r~r;Jt:irulicnte .fi1/I marks. 
3) Attempt <'J.!..'-Q11c.,,t4!)1.,·. 
4) /lfnkc Y!4ahle <'!:J1111ptio11 .,· where1•er 11eces.w11J'· 
5) All ~ ,11011s~ r1:11 eq11a/ marks. 

' ~ - ·,v n ~ 

QI) Solve any F~lofthe following <~~ 

) L
. (,. t . ~ 

a 1st, ti1e sources of Idea generat1011. "--
( \ ~ ~~ -';. 

b) A'( n) __ product exceeds custo111oer exAertations. 
' • ., --y J{.,_; .. "",_, . 

i) Strategy "' · 
._,.,, r ; 

·~•-. ~-~~-'~, : 
-.._,""¥ ... ,·/ ~-, ~- ·. 

ii) Superior 

iii) Augmented -¾' " f:<· 
~ '¾( ,.,,, ' 

iv) Anticipated ~~ -' .I'\:~, 
V ~ f 

c) Define product Vs ~ nd. C\'-: 
("'\ . 

d) Enlist components of :gr<M~ct Mix. ~· (,..,. 

e) Draw a diagram of CJ'@p ds & service continuum·. 
I\. 

t) Enumerate classiu:pi.tion of Product. 

g) Recall MarketingAudit. 

h) Define skimming Pricing. 

Q2) Solve any Two of the following. 

' Describe parameters of Annual plan c~l:\trol_. . 

Explain the factors influencing pricing dec~s'ion. 
/ ~ 

/Max. Marks: 50 

I I 01 

1101 

a) 

b) 

c) Describe BoozAllen & Hamilton classification scheme for new product. 
I\ 

P.T.0. 



QJ) a) 

b) 

Q4) a) 

b) 

Q5) a) 

b) 

k 
. , ei· of Beauty product company. Design a suiti:\b\ 

You as a mar etmg manag - _ ~ 

distribution channel for a company~ - \10\ 
,-...,, .," :..-, 

~ 
· d' 'b · I .,,.'r'>-· 1· e 0 -f'f:'.e1·1·ng ofa soft drink beverages 

Design a 1stn utJ,Qn c 1a111N~ tor on m 1' · 

'"" ~-
1'.. "' 

('\' I"\.._ 

Mr. Amit is,,.e~ap i'{in~d'-start a detective series on OTT platform. You as 

a Marketi1~ anqg~;·'i n Mr. Amit's company, develop a s~itable Integl'ated 

Marketi~ t:·01~1u~mication (lMC) Plan for this new pro_1ect. (101 
~ ',, . 

~ - ,, 
~ ~✓ OR r § ~ •V 

De\ elop~ n· Integrated Marketing communication (IM-$~) for new Leaming 

port~ Qf certification courses for management s~~nts. 

~ ) 
~ 

, ~ -i~n a marketing plan for a cornR{ny sta~{1~g 5G Mobile Network 

~ ·erv1ces. , ·~ (101 

~ /") 
6::l 'R~ :-.._,•; 
~ ✓ ,. ~ '-..) 

,,.,, ... ~ ..... ~ \ \' 
\. "I , ·._' 

/~~ ~ :·- , ' 

Desi_gn a marketing plan ~~ ~co~ 'a~ny starting a new brand of preschool 

services. );-.,.. .. t · '- .. 
\ ... '' \ ,., / 

,C·-~-4.' >t.,_>·.:1 
I,~'•,....,_· " 

" . ~·, . 

f ,..":-,/\ 
:~ .. ~ 

,v ~ 
V 

~ ; 
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201-GO-07: .Marketing Management 
(2019 Pattern) (Semester - II) 

Time: 2½ Hours] 
Instructions to the candidates : 

/) Dra,v neat laheiled diagrams whenever necessary. 

2) Figures 011 right indicate full marks. 

3) Attempt all questions. 

QI) Solve any Five of the following: 

a) Define the term 'p1ice'. 

b) Recall the definition of retailer. , \ 

c) Enlist different levels of the p~ d)t t. {> 

/M{lx. Marks : 50 

r101 

d) The pricing strategy used JQ~S¢,t P1.s~.s·· of the products that are used with 

main product is called. * }, "', / 
'·-'t'ir~\ /' ~:'·'\. : 

i) Optional product\pficing: --, 

ii) Product line pri~~ng. , , 

iii) Competitive prici~g. · 

iv) Captive product pricing. 
' 

e) All of the following are the famous gn;,ce:ry brands • in.India EXCEPT 
'· 

i) D Mart. 

ii) Flipkart 

iii) Reliance smart. 

iv) Vijay Sales. 

f) State 'SM' of advertising. 

g) State the concept of 'Brand'. 

h) Recall the definition of 'Marketing Audit'. 

P.T.O. 



Q2) Solve any Two of the following: [101 

a) Compare & contrast 'Advertis.ement Vs Sales promotion. 
' 

b) Compare & contrast 'Bran~ Vs product' . 

c) Summarise the stages involved in New product development (NPD). 

Q3) a) You are appointed as a marketing manager of a large multinational com­

pany. Design suitable channels of distribution for 'Nutrition drink' to be 

Iaun~ d by the company. [10] 

"- OR 
b) You are appointed as a marketing manager of a large mobile handset 

ma~ facturing company. Design suitable distribution channels for the 

procluct. ' 

Q4) a) Develop an integrated marketing,. co1?munication plan (IMC) for 

'premier badminton league'. [10] 

OR 

b) Develop a suitable integrated marketing communication plan (IMC) for 

launching a new mythological TV Serial like Ramayan and Mahabharat. 

Q5) a) Design a marketing plan for a company planning to launch online 'real 

estate portal'. [10] 

OR 

b) D'e·sign a marketing plan· for a company planning to ' launch a n'ew brand 

of 'Herbal tea'. 

[5946)-201 2 
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201 
, . \ 

(GC-07•),M~~KETJNG MANAGEMENT 

(2019 Pattern) 

Time: 2½ Hours/ /Max. Marks: 50 
l11structio11s to the cal1dida'1cs: 

I) 

2) 

3) 

Drau: li:?at labeled diagrams wherever necessary. 

Ali ·q,,estio:is can:11 equal marks. 

Att'l!11p{ (!Ii questions. 

' 

/, 

0 I) Solve ai1y five of the following: [ 1 O] 

a) 

b) 

c) 

d) 

e) 

f) 

g) 

h) 

Define premium p1i cing. . ;.,.,,.,, '• ,,., ' ._ 
f'\ • r ,-\ ',' 

State the concept of 'Brand Eq~,ityl( F:;~ v 

M . l f 'i'- _) r ~ v I emonse t 1e concept o mar~etmg-c-ontro . 
~ -~ , ... ~ .r-: .._.,., ✓<,~ 

Enlist different levels of pi oduct. ,-.::;;Y 
\,,,, - . 

\Vhich of the following1 s~h ot a~siage in the new product development: 
L"'~;-\ ' »° '-\ (;," 

i) Idea generatio1i<c> · · 

ii) Idea screening 
' \_-~, 

' !"\. '\ 

iii) Grading 

iv) Concept testing 

The companies that practice online marketing in to their 1.raditional 
operations are classified as : · · · .. · 

i) Premium companies 

ii) Direct marketing companies \, 
' .._ 

iii) Click only companies 

iv) Click and mo1iar companies 

Recall the concept of marketing channel. 

Define the term 'personal selling'. 

P. T. o. 



Q2) Solve any two of the following: 

a) 

b) 

. c) 

Q3) a) 

b) 

Q4) a) 

b) 

QS) a) 

b) 

Compare between FMCG and Industrial product. 

~ 
Compare and contrast prod~cJ-VS Brand. 

Explain push & puil-,strat~~~-~sed in Marketing . 

('\ ;,- ~y 
?-) \' ("{~ ' \ ,/ 

You_ are ;f1E.v1nte{t~ a ~narketing manages of an electronic company. 
Des1gn._SU\table. '-iistnbut1on channels for the company. [1 OJ 

\~~ ' ,~- ' 0; 
•~) ~~ · OR 

" ' ·,.,, \:: 
... " ' ' 'i), 

A popular FMCG company is planning to plan launch a new brand of 
Antise~ti'c liquid. Besign suitable distribution chanrtels for the product.[1 OJ ~- ~ <..."'- ,.., • • , - ~ .. :'"'). 

/"\ . ,.,~~ ~ 

Develop an Integrated marketing c.9n1!J).ilnie~1fon plan (JMC) for launching 
Hindi Quiz show an popular B.:,!l1~f TeLeyision channel. Make suitable 
assumptions. ·-°'~ ) _-.,{'-./ [lOJ 

,, . .,,__ ~/ .... ,.. ... , . 

~i::) . {;) '-
/ '"'<., 0 R \0 
'Z•,. y ~ 

- .. \ ~"t' '""· . 

Develop an Integrate~ 1~~etipjtbmmunication (IMC) plari for launching 
a new Hindi co~~er~ci.at t:j.'dvie across the country. Make suit~ble 
assumptions. " r •, :.... [10] 

~ ",J\ , , t, 
. i,'\' (-- . 

~ ~- - :~ 
~ , , v· . ,,,..,_ 

Design a marketing plan for a company; planning to fa, .. 1:;11ch ~c'Online 
Travel Portal'. . ,~, t '\ ; (lOJ 

t \ (\ j ,~ ./ ~s~·/ 
OR '- ~ "'v 

....:. . "' Q.. .... '. 
. . . \. ~ . .,. . ~'--· 

De~ign a marketing plan for a company l~fft~itln~ 'lectric scooter in 
India. ,,:. .. \ _>.v 0\ [ 10 J 

~<"- '-y V\ 
,. .,_'~1' l(,· 

.!, .... , ., ~ 
. .....,': , ",; 

(·°' . 
\ 

-~· ,._, 
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201 MARKETING MANAGEMENT 
(2016 Pattern) (Semester - II) 

Time: 2¼ Hours/ {Mllx. Marks : 50 

lustructious to tlte candidates: 

I) All questions are comp11/s01J'• 

2) Each q11estio11 carries 10 marks. 

Qi) Define the concept 'New Product Development'. Discuss the steps to 'New 
Product Development' with special reference to any FMCG product. 

OR 

What is 'Branding'? Explain 'brand eqt.:1ity' and 'brand elements ' with 
examples. 

Q2) Explain 'Geographical Pricing' and 'Promotional Pricing' with example. 

OR 

Define 'Price change'. Explain 'Initiating and responding' to price change. 

Q3) What is the channel options? Explain e-Commerce Marketing practices. 

OR 

Explain the major consideration in the selection of distribution channel for 
consumer goods with example. 

Q4) What is the concept of 'Advertising'? Which adve11ising media will you 
choose for durable goods with example? 

OR 

P.T.0. 



Write short notes on (any two) : 

i) Direct Marketing. 

ii) Integrated Marketing Communication. 

iii) Personal Selling. 

Q5) Explain the 'Marketing Evaluation· and 'Control ' . 

OR 

Discuss the 'Nature ' and 'Contents ' of Marketing Plan. 

l5565J-2001 
2 
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201 : MARKETING MANAGEMENT 

(2016 Pattern) (Semester- II) 

Time: 2¼ Hours/ /Max. Marks: 50 

!flstructio11s to rite candidates: 

1) A11swer jii>e questions. 

2) All questions carry equal marks. 

3) Write suitable examples as required. 

QI) What is the need for new product development? Explain Booz Allem and 
Hamilton classification scheme for new product? 

OR 

DefinePackaging. Explain the role of packaging and labelling. 

Q2) What is the concept of price change? Explain the initiation and responding to 

price change. 

OR 

Describe the setting pricing objectives. How to estimating the cash and 

determining the demand? 

Q3) How the decision is taken for the channel design for a durable product with an 

example. 

OR 

Explain the market logistics decisions for inventory and transportation of a 
Luxurious Goods to the end users. 

P. r.o. 



Q 
. . . . h t flntearated Marketin!l 4) a) What 1s 'Direct marketing'? Explain t e concep o ::, ..., 

Communications. 

OR 

b) What is the concept of marketing communications? Explain the factors 
in setting marketing communication mix. 

QS) Write short notes on (any two). 

a) Annual plan control 

b) Strategic control 

c) MarketingAudit 

OR 

Discuss the nature and contents of marketing plan. 

X X X 

,~3651-200 1 2 
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