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Irstructions te the candidates ;

Q1)

02

Iy Al the guestions are compulsory,
2} Figures to the right indicate full marks.
3 Draw neat labeled diagrams wherever necessary.

41 Crive suitabfe examples wherever necessany.

Solve any Five : |5 = 2=10]
a) Deline Market, Marketing and Concept of exchange.

b} Desenbe the concepl of markenng myoma.

¢) Elaborate components of marketmg strategy.

d) How does the b2b market differ from b2ce.

¢) Dehne BOG model m Marketing,

' Deseribe marketing audht.

g)  Deline marketmg plan.

Solve any Two : |2 = 5=10]

4) Compare mass marketng with targeted marketmg. (nve suitable examples.

b} I[scuss different marketing strateges adopied i introduction and growth
stages of PLC.

¢) Compare Marketung Management with strategie marketing planmng,

BT



(31 Solveany one : [T = 10 = 10]

4)  Determmne why companies use mtermedianies to reach target market?

by ldentify any two models lor setting the price of a new product. Explam
them with suitable examples.

(4 Solve any one : [T = 10 = 10]
a) Appraise Porter’s Five Forees Model and 1175 wtlity to dentily the
opportumbies and threats {or a company.

by Design a suitable marketing strategy for leadimg smart phone company
planning Lo enter into Indian rural market.

(5 Solveany one: [T = 10 = 10]

a) Elaborate SWOT Analysis m the context of marketing strategy [ora new
liquid detergent from herbal research company.

by Discuss how marketing strategy can become g compelitive advantage?
Elaborate it with suitable example,
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Instrucrions re the candidates :

01)

Q2)

[y Al the guestions are compuisory.

2)  Figures to the right indicate full marks.

3} Draw newt labelled diagrams wherever necessary.
41 Geive suitable examples wherever necessarn

Solve any five : |53 =2 =10]
a)  Deline the term stralegy.

b) Descrnibe the term Marketing Strategy.

¢)  Recall the steps for the process of Marketing Audit

d) Desenbe the term Marketng Intelligence with suitable example.

el Define Market Forecasting.

' Desenbe Product user Positioning with suitable example,

o) Recall the five dimensions on which an orgamzation may dilferentate its
market offerings?

h)  Enumerate any four strategies {or Market Challenger.

Solve any two : |12 x5=10]
a)  Dilferentiate between Strategy & Tactics with relevant examples.
b) Explamn the critena’s to assess Business Opportunities by Marketers.

¢)  Discuss the challenges of a Mature market for a FMCG Company.
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(3} Solve any one : |1 = 10 =10
d)  Demonstrate the use of Porters [ive Foree Model for & Retarl Industry,

b) Construct a BCG Product PORTFOLIO Matnix for a Soft dnink provider
(Coca Cola).

04) Solve any one : (1 = 1= 10]

a) Classily the organizational specific strategies in details supporl vour
answers wilh relevant examples.

b)  Formulale Marketing databases for Super Market Retailers.

{3} Solve any one : |1 = 10 = 10]
a)  Develop a Vertical Integration Strategy for 1-Phone.

b)  Design a [ive slep process for choosing altractive market segmenty for a
clothing brand.
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Time : 245 Hours|
Instructions to the candidates:

I}
)
3)
4}

All the guestions are compuison.

Figures to the right indicate full marks.

Draw neal labefed diggrams wherever necessary.
Grive surfable examples wheréver necessary.

(1) Solve any five:

al
b)
c)
d]
c)

I

h)

Deline Marketing strategy.

Enhist any four forecasting techmques.

Deline USP with suitable example.

Describe marketng Intelhgence system,

List the factors nfluencimg choice of target market.
Desenibe Market Nicher strategmes.

Descenbe strategies {or declhimng markel

Enlist the stages 1 stralegic marketing process.

()2) Solve any two:

a)
b)

)

Explam the concept of Markcting Audit,

SEAT No.:
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fMax. Marks : 30

IS x 2 =10

|2 % 5=10]

Descnibe the strategies for mature maket with suitable examples.

Elaborale the concept testing and test marketng techmgues of forecasting.

£1.0.



(23) Solve any one : [1 = 10 = 10§

4)  Demonstrate the use of marketing strategies lor market leader with sustable
examples.

by lustrate the signilicance of porter’s (ive-lorces model in strategic
markelng.
(4) Solve any one : {1 =10 =10

a)  Appraise the utility of BOG matrix i strategic marketing,

) Hlustrate vanous posiboning strateges with suilable examples.

()5) Solve any one : i = 10 = 10f

a) Discuss the use of Ansoll matnx m stratezic marketing with suitable
examples,

b)  Designa marketing strategy for e-bike.

L

[6025]-78 2



